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FAURE HERMAN METER INC 

MARKETS HELIFLU™ 

FLOWMETERS, WHICH USE 
ADVANCED TECHNOLOGY 

DEVELOPED BY ITS PARENT, 
GROUP INTERTECHNIQUE, A 

MAJOR EUROPEAN AEROSPACE 
COMPANY. THESE METERS WERE 

BEING USED CHIEFLY BY NORTH 

SEA OIL PRODUCERS, BUT GROUP 

INTERTECHNIQUE WANTED TO 
BEGIN MARKETING THEM IN 

NORTH AND SOUTH AMERICA. 
FAURE HERMAN WAS VIRTUALLY 

UNKNOWN IN THE AMERICAS, AND 
METER USERS THERE WERE USED 

TO DOING BUSINESS WITH THE 

“GOOD OLD BOYS” NETWORK OF 

AMERICAN METER COMPANIES. TO 
ADD TO THE PROBLEM, ONE OF 

THESE COMPANIES WAS IN THE 

PROCESS OF COPYING FAURE 

HERMAN’S ADVANCED METER 
TECHNOLOGY. 
A SURVEY WE DEVELOPED WAS 

SENT TO MORE THAN 500 NORTH 

AND SOUTH AMERICAN DECISION 
MAKERS.  THE SURVEY RANKED 

FAURE HERMAN LAST IN 

AWARENESS AND IN PERCEIVED 

QUALITY VERSUS THE 
COMPETITION. 
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